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THE ENGINE ConsumER BENEFITS

« Option of countertop afundersink configuration
— change anytime

D R IVI N G « Compact footprint usevs less countertop or

undersink space

+ Water-On-Water technology offers important
I H E FUTU R E performance benefits over conventional POU RO:
* Produces better quality RO water
; * Produces higher RO water production
— eliminates the need for pumps

O F P OI N I / i . « Environment-friendly — significantly less
g discharge of waste water
] « Constant pressure is-delivered all the

3 time to faucets, icemakers, coelers-and
OF USE RO\ —

« Safe and convenient Sanitary-Rapid-Change
filters offer the option of consumer-friendly

OEM & DEA[_ER BENEFITS maintenance

+ Simplified design and construction
« Offers the industry’s best value in features and assure minimal service and call-backs
erformance vs. price
i i B * High flow self-cleaning membrane
+ Accommodates a limitless variety of proprietary | all | feature maximizes component life and
designer housings 2 minimizes cost of operation

« Expresses a clean, modern appliance
“look and feel”

+ Ability to “morph” from countertop to undersink
configuration supports try-it-before-you-buy-it
sales programs

« Adaptable to a variety of distribution channels,
international markets and field applications

» Ease of Undersink-to-Countertop conversion
design allows minimal inventory requirements

« Extremely easy to install and service, allowing
consumers to change the Sanitary Rapid-Change
OEM-coded cartridges

+ Water-On-Water design gives customers what they TITAaN

want most — the purest water, constant flow from
the faucet, fast tank fill and consistent sized
e TOPPER
* Performs on low pressure water supplies, Y WATER SYSTE!
eliminating the need for add-on pumps and
service calls Topper Manufacturing Inc.

23880 Madison St.

* The design accommodates a modern, ship and Torrance, CA 90505
exchange service program (310)920-2000
www.topperwatersystems.com
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